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THE SMART JUMP LEARNING MODEL

The Smart Jump consortium structured a learning model for the development of entrepreneurial skills for
women and young entrepreneurs and start-uppers who are active or have entered the creative industri-
es sector. Main goal of the model is to propose an innovative learning offer for an inclusive approach to
entrepreneurship and intrapreneurship in the field of creative industries.

The Smart Jump learning model has been tested in two Blended Training Activities, respectively in
Italy and Sweden. Each training activity has been structured foreseeing an in-class physical training
mobility abroad and two distance webinars: an introductive and a follow-up one.

MAIN CONTENTS OF THE SMART JUMP LEARNING MODEL

The Smart Jump learning model includes the key transversal
competences to all types of entrepreneurship in the identified
at European level in the EntreComp Framework.

In detail The Smart Jump learning model focuses primarily

on two core contents identified as strategic for the
strengthen of the creative entrepreneurs:

= Gender specific tools for an incluisive entrepreneurship » Brand value management

A) Gender observations: by observing gender and divers &

aspects and differences the tool explores ring to life differences in : pro\;,::::i:ion
how women and men act and react in everyday interaction. interactions. p‘;";f‘:‘i‘:e
B) Critical Incident Technique: is a technique for collecting observations on human 2= &

behaviour to identify a particular event that somehow has been critical, either posi- Storytelling
tively or negatively.

C) Personas: personas are fictional descriptions of a person whose goals, feelings,
perceptions, experiences, etc. are relevant to the work group it is designed for. It is
a design method to make the design team emphasize user experiences.
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SMART JUMP INNOVATIVE TRAINING PARTICIPANTS

Young and women entrepreneurs active in the field of the creative
industries from ltaly, Sweden, Spain and Hungary, looking for:
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The Smart Jump learning model not propose
a traditional, classroom, teacher-centered
training. The training is delivered by adopting
a participant-centered, fun-based and safe
learning environment as well as peer-to-
peer learning formats.

The Smart Jump learning model sees the

combination and the intersection of various 5~ ourooor
active and creative learning methodologies ACTIVITIES
and measures
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INNOVATIVE TRAINING MODEL

Creative Methodologies

Experienced trainers of the Smart Jump
learning model

The Smart Jump learning model saw the
involvement of experienced trainers on
various key topics:

"y .t
tsessssnesnet’

=
r
4
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CREATIVE AND INNOVATIVE COMPANIES & INCUBATOR IN SMART JUMP LEARNING MODEL

Creative & Innovative Company testimonials

WRAD

Sustainable
fashion brand

HERIZON

Spanish Disruptive
\\' ,/ Innovation and
L

= Creativity Agency

/--"".—""-'-'!. for Companies
Herizont

Innovacién Disruptiva

DESIGN TERMINAL

Incubation Ecosystem
for Creative Industries

DESIGN
HERMINAIS

OPTIMISTS FIRST

METALCO
Street forniture Italian company

ZARAGOZA ACTIVA

Spanish public ecosystem of
companies encourages entrepre-
neurship, creativity and innovation

€ Zaragoza w
ZARAGOZA ACTIVA m |

MOVEXUM
Swedish Lean Startup Incubator

movexum W% 9

DRIVHUSET

Meeting place
for people who
want to develop
4 business ideas a
DRIVHUSET nd entrepreneurial

drive
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LA COLABORADORA

Collaborative community
hosted in Zaragoza Activa

LA COLABORADORA

{Qué es?

KAPTAR
Hungarian coworking space of

freelancers in the heart of Budapest

KAPTAR'.Y ]



http://www.wradliving.com/?lang=it
http://www.metalco.it/
http://www.drivhuset.se/en
http://www.herizont.com/
https://www.zaragoza.es/ciudad/sectores/activa/
http://www.zaragoza.es/ciudad/sectores/activa/lacolaboradora/default.htm
http://designterminal.org/
http://movexum.se/
http://kaptarbudapest.hu/en/
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www.factoryofknowledge.net/smartiump

TWEET US!
@SmartJumpEU
#SmartJumpEU
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Veneto SIAV spa.

REGIONE ti VENETC

Website: www.smartjump.eu
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